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Anahtar Kelimeler:

Ozet

Kiiresel ticaretin hizh dijital doniisiimii ile birlikte ¢evrimigi hizmetlerin yayginlasmasi,
isletmelerin bilgiye erisim, isleme ve paylasma bicimlerini yeniden sekillendirmektedir.
Her alanda oldugu gibi giimriik miisavirligi (GM) firmalarnin da rekabet ortaminda
varliklarini stirdiirebilmeleri agismmdan doniisiime uyum saglamalar: kritik bir 6nem
tasimaktadir. Bu noktada hizmetlerin sunuldugu arayiizler olan web sitelerinin islevselligi
ve performansi: miisteri beklentilerini karsilamasi bakimindan 6nemli bir rol oynamaktadir.
Su anda bu web siteleri oncelikli olarak sirket tanitimlari saglamak, iletisim kanallarmi
kolaylastirmak, smirli miisteri bilgi modiilleri sunmak ve bir Olciide cevrimigi belge
paylasimma olanak tanimak gibi islevlere sahiptir. Literatiirde GM web sitelerinin
performansina iliskin bir c¢alisma yapilmamis olmasi bu calismanin ozgilinligiini
yansitmaktadir. Bu dogrultuda, mevcut giimriik miisavirligi firmalarmin web sitelerinin
dijital ederek daha etkili bir
hedeflenmektedir. Bu kapsamda ¢alismanin temel amaci, Tiirkiye’deki GM web sitelerinin

hizmet yeteneklerini analiz model gelistirmek
teknik performans, kullanici deneyimi, igerik Kkalitesi ve erisilebilirlik boyutlarm
biitiinlesik bir yaklagimla degerlendirerek ¢ok kriterli bir analitik gerceve gelistirmek ve
stratejik ¢oztim Onerileri ortaya koymaktir. Degerlendirme siirecinde literatiir incelemesi ve
uzman goriigleriyle olusturulan kriter seti ¢cok kriterli karar verme de kullanilan subjektif
ve objektif agirliklandirma yontemleri ile incelenecektir. Aragtirma bulgularinin, giimriik
miigavirligi firma yoneticileri arasinda dijital doniisiim yatirimlarma oncelik vererek
miisteri memnuniyetini artiracak ¢oziimler gelistirmesinin énemi konusunda farkindalik
yaratmas1 beklenmektedir. Sonug olarak onerilecek model, politika yapicilara web
sitelerinde giimriik yonetimine yonelik seffaf ve veri odakl bir yaklasim sunarken, sektore
miisteri memnuniyetini artiran, operasyonel verimliligi iyilestiren ve rekabet giiciinii

artiran bir dijital doniisiim vizyonu saglamay1 amaglamaktadir.

Giimriik Miisavirligi Firmasi, Web Sitesi, Dijitallesme, CKKV.

Evaluation of the Competitiveness of Customs Consultancy Websites Using Multi-Criteria Decision

Making Methods

Abstract

The rapid digital transformation of global trade and the proliferation of online services are
reshaping the way businesses access, process and share information. As in every field, it is
of critical importance for customs consultancy (CC) companies to adapt to the
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transformation in order to survive in the competitive environment. At this point, the
functionality and performance of websites, which are the interfaces through which services
are offered, play an important role in meeting customer expectations. Currently, these
websites primarily function to provide company introductions, facilitate communication
channels, offer limited customer information modules, and allow for some online document
sharing. The fact that there is no study on the performance of CC websites in the literature
reflects the originality of this study. In this regard, it is aimed to develop a more effective
model by analyzing the digital service capabilities of the websites of existing customs
consultancy companies. In this context, the main purpose of the study is to develop a multi-
criteria analytical framework and present strategic solution suggestions by evaluating the
technical performance, user experience, content quality and accessibility dimensions of CC
websites in Tiirkiye with an integrated approach. During the evaluation process, the criteria
set created by literature review and expert opinions will be examined with subjective and
objective weighting methods used in multi-criteria decision making. The research findings
are expected to raise awareness among customs consultancy firm managers about the
importance of developing solutions that will increase customer satisfaction by prioritizing
digital transformation investments. The proposed model aims to provide policy makers
with a transparent and data-driven approach to customs management on websites, while
providing the industry with a digital transformation vision that increases customer
satisfaction, improves operational efficiency and enhances competitiveness.

Customs Consultancy Company, Website, Digitalization, MCDM.
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