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7HNQRORMLN JHOLGPHOHU YH \D\JOQODUDQ LQWHUQHW NXOODQ
PHG\D JLEL \HQL YH \HQLOLN®HGRQ OFbQPE@WDIRAODWINV GQYUDQOU G4H
DOOUNDQOONODUO WHNQRORMLQLQ PH\GDQD JHWLUGL=+L \HQL G+]HQ
WLFDUL NXUXPODUOQ GD P*GWHULOHUL\OH RODQ LOLGUMLOHUL YH I
\|QWHPOHULQGHQ IDUNOO RODUDN P*GWHUL\OH LOHWLUGLPLQ |QHP ND
oONDUNHQ ]DPDQ LOHULVLQGH WHNQRORML\OH ELUOLNWH SD]DUODP|
NXOODQOOPDVOQO JHUHNWWAIUPEHWL U\R*XQDUWNBEHW RUWDPO YH F
GH+LUPHOHU VWDUWHMLN RODUDN P+GWHUL\H XODUPDGD OLPDQ LGUOF
HWPLOWLU %X oDOOUGUPDGD |QFHOLNOL RODDPODYDQ@@XEPHOYN GLML
OoHUOHYH OL]JLOHUHN +RSD OLPDQOQ 7¢«UNL\HYGHNL OLPDQODU LoHU
LQFHOHQHUHN OLPDQOQ VRV\DO PHG\D NXOODQOPOQGD 6:27 DQDOL]

Anahtar Kelimeler: Dijital Pazarlamg +RSD /LPDQO 6RV\D@IHHG\D 6ZRW $Q

THE IMPORTANCE OF DIGITAL MARKETING FOR PORTS: HOPA PORT
SOCIAL MEDIA MANAGEMENT ANALYSI S

Abstract

Technological developments have converted the way of companies to connect with their target
customers in new and innovative way such as digitedia. S HRSOHYV EHKDYLRUY DQG KDELWYV
D GLIIHUHQW D[LVY GHSHQGLQJ RQ WKH QHZ RUGHU FUHDWHG E\ WI
relationshipsand communications with customers has also changéule different than traditional
marketng methods of marketing, as the marketing communication elements that value the communication
with the customer gained prominence over fitneas required the integration of all elements of marketing
communication with technologyhe intense competitivenvironment in world trade and changes in
customer demand have led to the search for new solutions in terms of port operations in a strategic way.
In this studyprimarily atheoretical framework will be drawn for the marketinggital marketingconcept
Hopa Port Swot analysis use of social media management ports in Turkey.

Keywords:Digital Marketing, Hopa PortSocial MediaManagementSwot Analysis
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*LULUG
6RQ \LUPL \0OGD L QMHUSHWRHDQLODBWOQGm |[QHPOL UF
(Kim, vd., 201841-51). :HE X\JXODPDODU® ELUH\OHULQ VRV\DO PHG

RODUDN HWNLOHULPH JLUHELOGLNOHUL VRV WP 6HROBIQHD tQWB |
(Sigala veChalkiti, 2014) 7THNQRORMLQLQ VR V\DDOKRDDIWDIDQ Y Ho INXHI X W »
HQWHJUH RQRPDVYAVOHW E<\N GH=+LGLPOHU YH IDUNOOOONODU
'LMLWDOOHUGPH LoLQGH EXOXQGX=+XPX] \+]\00OQ HQ |QHPOL
7HNQRORMLQLQ RUWD\D oONDUYGQ-+KD\BWD GGHHR] BHA\CRGYQRDU Q
QHWLFHVLQGH WLFDUL VLVWHPLQ LoHKHBGWIQNIHVOOHOHUWHG/H JK
\|QWHPOHULQGH EX \HQL VLVWHP L QE RIOCCODPIINEDIBDIWEBDO®D Q \DUD
SRWDQVL\HOL DUWW MNGOIN o¥HH RIQEDQ+ LDV DQDQ WDUDIODUC
pazarlamada®k QRNWDGD GH=+LGIFRPB KGN BDKWDOGOD WeNHWLFL\H XO
LVWHNOL KDOH JHOHQ YH WeNHWLFLOHULQ HYOHULQGHQ
JHUOHNOHUWLUKBIGDPHPNDQ NROAB\DQ EX \HQL VeUHOWH LGOF
SD]DUODPD KDPOHOHULQH RGDNODQPDODUO VMital GHUHFH P
SD]DUODPDGD EX VeUHOWH VDGHFH GLMLWDO RUWDPODUGD Ul
yadaondJOQ PRELO D\JOWODUO *]JHULQGHQ ELOJLOHQGLULOPHOH
WeNHWLFLOHULQ YH \DWOUOPFOODUOQ EHOLUOL ELU PDUND
VDWOQ DOPD ILNUL ROXUWXUXOPDVOQD oDOOUOOPDNWDGOU

PD]JDUODPD 3WEGHHNBERODRMILQH NDWDUDN esleklelin@@ i) HQ |QHP
KDOLQHEIHIOBXKWXPGDGOU d¥R® -\DN 05D RRDAFFIDV 8ncaya GevamQOoDU O Q \
edebiimesiLoLQ *UHWLPLQ JHUOHNOX@RE \Ho GO YIH QAMGIR\ELLE IEG\M HAND W
vear] XVXQXQVXROOQIPDV O JH U HENPH NOVHEBEDL WO Q VRQXQGDROLWLEDUH
WRSOXP LoLQGH \HU D@D\ DOEmimbE@m A VH YDUOO+OQO GDKD ¢
\OOODUGD LQVDQ KpELW GBp®@ bnND] JKD e O 8 W H®% R MM EB-LSIMH KH U
JeQ GDKD GD N+0*OHQ GNOYW \EXQ XNXPEDYOU ERPOIDQL NCHB4QAP D\D EDGC
]DPDQO YH VWUDWHML\L WDNLBP B W3RN D MU XQ@®in\ @1\ DIRU \§ DND |
SD]DUODPD WPWOO O PHO \HYIL REDDUDIWW H GIACQheé e @aiQ O H U
ELOGLULP GH ELU X®PX\\OD LdgUD @DbE@®0OLU \RO X\E®D N WWRE0D U D
7RSOXPGDNL YH SD]DUGDNL GLMLWDO GHYYURP X 1lWHPWFROINMW D Gl
(Leeflang vd., 2014:112).

<HQL LOHWLGULP WHNQRORMLOHULQLQ KHU JHOHQ J:Q LQ
PDUNDODUOQ VWUDWHMLN SD]DUODPD SODQODPDODUOQGD N)»
LOHUL+=LQL IDUNOO ER\XWWD HWNLOHPLUMLOD &6 @DIQHDGH N NLFWH
\|QHOLN \eNVHN KO] YH GeG*N PDOL\HWOH VXQGX=X sU*Q YH KL]F
JHUHNOL ELU KDOH JHOPLGUWLU %X QHGHQOH GH GLMLWDO SD]
NRQXPD JHOPLGO YHQ HUWHBHOYBONDOUXPVDO WDUDIODUOQ VD)
NO\PHWOL ELU SD]DUODNWDWDWD RO WX IWRHBQHNVHO SD]DUOD
|QHPOL ELU |[JHOOLN P+GWHULOHULQ VDGHFH ELUNDo \DNOQ D
biU VRV\DO D+GDNL \DEDQFOODUOD GD D+OBRNED O +D4D DELED L
*UsQOHUH KL]PHWOHUH PDUNDODUD YH ILUPDODUD \|QHOLN \J
oRN GDKD ID]OD VD\OGD SR WRaRNAh Vel 2017 RA4E) UHedef kiéhid G DE L O L U

WHUFLKOHULQGH UDNLS ILUPDODUGDQ |QGH RODELOPHN YH P
PHG\D LOH HWNLOHULP KDOLQGH RGPDN SE\PNJRPP @WRuUDWVD N
GLQDPLN ELU \DSOGD ROGX3®ROLADQADGBILQLPOHPWHRHQONDY |
ELULGLU 6RQ G|QHPGH G+Q\DGD KHPHQ KHPHQ We<P VHNW|UO
SDJDUODPD WDQOPOQOQ \HQLOHQPHVLQH SDUDOHO RODUDN S
JHOLGUPH VeUHFLOW Y REPXDWEXWDLGLP WHNQR O Rpsidaaa) LQLQ JHC
NDYUDPOQOQ GR+-PDVOQD YH LOQWHUQHWLQ WRSOXPVDO VeUHF
WDEDQOO SD]DUODPD GLMLWDO SD]DUODPD JLEL oD+0 WHPVL(
JHOPHVH@HQQROPXUW XU
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'LMLWDO 3D]DUODPDGD 6RV\DO OHG\DQOQ gQHPL

Pazarlama LUIOHWPHDHOVO OBRWIPQORHPOL IRQAYGIRQEDUOQ

D O P D NMIx@&0 P010:130). PD]DUODPD L MHNWMBHEHOHQ LOH RODQ L
HWNLOHULPEBUD®L EGDKOQH oHYNYHEHOWPHPMEGLYHWHERDQHYL [
NHQGLOHULQL ROXPOXNRIQXRIGNQOGGHDEDND XK®Y XUODU LOH GD
HULGUHELOPHOHULQHWYVGERNORDN OEDQO LIDGH HWPHNWHGLU .F
PD]DUODPD VHN Mtindni@ etefl&iné OIDDELOPHVLQLQ HQ |QHPOL \RO)
LIOHWPMHWL P IGR+UX D Q O D P Po\XO D5\ Bl @ritdHre Bekldhtilerd Gaha)

L\L DQOD U WHUDMHPHUL GDKD VOESPE® NEQG LKWDLOM GHMHW YH
KLVVL X\DQG GapiammNWHGEMIOODPD LOH ELUOLNWH PXWODN |
hedefi daha fazla kareldd WP HNWLU )DNDW EXQXQ JHUOHNOHUGHELOPHVL |
WeNHWQBLDWOQGD BAMQQOOPANNYH WDNGLU LOH NDUUOODQDELC
SD]DUODPD IDDOL\HWOHUL VDGHFH VDWOUD R GDH OW LEH+LMmQ M \
\|QHOLN RODELOPHNWHGLU

DLMLWDO NDQDOODU®O NXOODQ DU D NX\UKWDIHNGOHDIWIL QO OGHLQM
RUWDPGD JHUOHNOHGWLUH® B 0Q {IPUMODATLE L|@MAHN. GRRIOMDLWDINO S D] C
JHOHQHNVHO SD]DUODEBDMKWRODRDQDOOROGQYDVOWDVO\OD JH
DoONODQVD azarhrm@wyquidNyBH@\OD NO\DVODQGO+OQGD ROGXNOD
sahiptirHedef NLWOHGH DU]X HGLOHQ WHSNL\L ROXGWXUPDN DPDFO\C
LOHWINDQDOODUO DUDFOOO+O\OD KHGHI NLWOH\H VXQPDN D\
PHVDDMQDDO®D DoOBGIR-DPXOWK®D KDUHNHW HW Rt O/H WHPFHLO HWWLL \Q Q
SD]DUODPD X\JXODPDODUOQGD VRV\DO PHFUDODUOQ WHUFLK
WHNQRORMLOHULQH GR=+UX LWHQ EHORVY\ED IRHONO@BORV|] NR(
NXOODQOOOUOON \HQLOLN NDOOFOOON |O0*OHELOLUOLN X
PDOL\HW NDYUDPODUOQGD VDPOMPIOMOROGKSG R .UDIRID@O@IED] Y Gl DB
RODUDN Ne¢UHVHO SD]DU®RP DGCOHDMRNOWLU \GOKDHFHQLG PHFUD
kitlelerine kendilerini, faaliyetlerinis UHWLPOHULQL YH KL]JPHWOHULQL WDQOWTE
GHVWH+LQGHQGMUIEPRYQ@PGAUODU

*HOLOUHQ WHNQRORML LOH EHUDEHUL QBEHODRIVWKDROBDQ WD dB €
ELoOLPLPL]L GH*LUWLUPHNOH ELUOLNWH DOOUYHULG YH VDWOC
'LMLWDO SD]DUODPD ELU ILUPDQOQ YH\D PDUNDQOQ GLMLWDO
*eQePe]e*Q HQ \HQL YH HQ UBIOVK (RVODQ CSTHHUBDPD \|QWHPLGLU '
5DG\R WHOHYL]\RQ JD]JHWH YH ILILNVHO SDQRODUOQ DNVLQ!
WeNHWLFL LOH LOHWLUGLP KDOLQGH RODQ GLMLWDO SD]DUODPD
J*QFHO@HQRMNWDO SD]DUODPDGD NXOODQOODQ EDUOOFD WHN

6(2 $UDPD ORWRUX 2SWLPL]DV\RQX YH 6(0 $UDPD OR!
'LVSOD\ $GYHUWLVLQJ ODUNHWLQJ *|U.QW+O+ 5HNODP
$IILOLDWH ODUNHWLQJ 6DWOG 2UWDNOO=+0

&RQWHQW ODUNHWLQJ goHULN 3D]DUODPDVO

Mobile Marketing (Mobil Pazarlama)

E-Mail Marketing (E3RVWD 3D]DUODPDVO

x Viral Pazarlama

6RV\DO OHG\D NXOODQOFOODUD HQIRUPDV\RQ Ge+G*QFH
WDQO\DUDN NDUGOOONOO HWNLOHGULP \DUDWD QDDH&FODPLEL WU
WHULPGLU 6D\OPHU 6RV\DO PHG\D VRV\DO D+ VLWHOI
NXOODQOFOODUDOQ ROXUWXUGXNODUO \D GD LGDUH HWWLNO
X\IJXODPDODUOQOQ \HQL DOD QO Erindid @i vaH,VEFLHTE).LYehiQ NXOOD ¢
LOHWLGLP WHNBARORNMAOQHRUQYOGMD oONPDVDO YH JHOLUPHVL\OH

X X X X X X
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NDYUDPO J*QGHOLN KD\DWOPO]OQ ELU SDUoDVO KDOLQH JHOPL
HWNLVL YH NLWOHKO]OGFDHDUWWRDNWD YH \HQL PHG\DQOQ |Q
EDGUODPDNWDGOU

GUOHWPHOHULQ VRV\DO PHG\D\O SD]DUODPD RUWDPO RODL
(Weinberg, 2009: #).

X ODUND ELOLQLUOL+L ROXUWXUPD

Xx ODUNDQOQ WDNLSoL VD\OVOQO DuwOUPD

Xx ODUNDQOQ ZHE VLWHVLQGHNL WUDIL+LQL DuUwOUPD

X UOHWPH LOH LOJLOL RODELOHFHN OLQNOHUL P«aGWHU
X 0¢UWHULOHUOH LOHWLUGLPL NXUPD\D \|QOHQGLUPH YH

'LMLWDO SD]DUODPD DMDQVO® :H $UH 6 RBLDIOILMRIROVVE LW H |
*OREDO 2YHUYLHZ  UDSRUXQX \D\®QODGO *ONHGHQ WRSOL
UDSRUGD LQWHUQHW YH GLMLWDOLQ JHOLGLPL LOH LOJLOL Je
$UDUWOUPD\D J|UH

'eQ\DQOQ \DIJYPOYSMDPWON ELU DNOOOO WHOHIRQ NX:
'eQ\D Q+IXVXQXQ QHUHGH\VH *oWH LNLVL DUWON ELU F
'«Q\DQOQ ZHE WUDIL+-LQLQ \DUOVOQGDQ ID]JODVO DUW:!
'«Q\DGDNL WeP PRELO ED+ODQWOODWERQWUOVOQGDQ
X '*Q\D Q+IXVXQXQ EHUWH ELULQGHQ ID]JODVO VRQ JeC

6RV\DO PHG\DQOQ EDUDUOVO NXOODQOFO NDWOOOPOQD E
ROXUVD R NDGDU oRN NXOODQOFO HWNLOH@GNBLbIBgBXU 6RV\DC
IRUXPODU PLNUREORJODU IRWR=+=UDI SD\ODuUOPO YLGHR SD
GH+HUOHQGLUPH WRSOXOXNODUO® JLEL ELUORN oHYULPLoL X\.
Jacob, 201257275 6RV\DO PHG\D ELUHPOKWL. § HE LO BID LM BOEHUEVX U
NROD\ODGW O Udbridon, . 2ABIYsSH @QVDQODU GHQH\LPOHULQL SD\OL
NXOODQOFOODUOD HWNLOHULPGH EXOXQPDN LoLQ )DFHERRN
7ULS$GYLVRU OHYULPLOLPHQXKP O'BU L GAHHUHFHO HRAGXRIODUO JLE!
D+ODUO NXOODQO\RI8®»BBU &RNOIYGHG\D WHNQRORMLOHULQL
\D]OOOPODUOQOQ NXOODQOOPDVO ELU NXUXOXUXQ SD\GDuUODL
GH+LULPOQPI¥®OWDGOU 7XWHQ YH 6RORPRQ

(\0-+0 LWLEDUL\OH $PHULND %LUOHULN '"HYOHWOHUL QG
\O0O SD]JDUODPD VWUDWHMLOHUL *]JHULQGH HQ E+*\eN HWNL\H VD
KDNNOMSIIDODQ ELYH BODPHWDWPDYH UHNODPFOOON SURIHV\RQH
VRV\DO PHVOXFOMQ¥P DGRGLD HWWL+L JHO+HOFHKNWHNL*SDRMARV\RQ o
* ]JHULQGH HQ \eNVHN HWNL\H VDKLS RODFD+® EHOLUWLOPHNWH

X X X X
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Sosyal mesajlasma 33%

Video 285

Influencer pazarlama 1%
Sanal ve artirilmig gergeklik 10%

Ucretli icerik ya da zenginlestirmeler 8%

5% 10% 15% 20% 25% 30%
Grafik 1. 3aD]DUODPD VWUDWHMLOHULQH HQ Ee\eN HWNL\L \DSDFDN VRV\D

Kaynak: https://www.statista.com/statistics/243616/digitarketingtacticsmarketersplanto-pilot-or-
increase/ (ULUL P.2018)

6RV\DO PHG\D SD]DUODPD V@D & WMGHIOIHU H W @ IHNG HP DWINW
DUWOUPDN PDUND LPDMOQO JHOLUWLUPHN oOHYULPLoL SODW
PDOL\HWOHULQL D]DOWPDN YH NXOODQOFOODUOQ LoOHULN S|
NXOODQOFO HWNLO(RdiL Rd.,, BOTXIE¥2& U PRMNWWADPD \|QHWLFLOHUL
NDUODUOQO YH UHNDEHW DYDQWDMOQO DUWOUPDN LoLQ VRV\LC
(Schulz ve Peltier, 2018699 @0 G+Q\DVOQGDNL JHOLGPHOHU VRV\DO |
|[JTHOOLINONDPYD+-00+0 YH PDUND JHOLUGLPL LoLQ SD]JDUODPD VWI
KDOLQH JHOGL+LQL EHOLUWBIBBEHWRR\ML\D O$RABED YEG+GWHUL VDW
NDUDUOQGD |QHPOL ELU IDNW|UG+<U 0+0\WBBDOB UV WRWOIO PHHEX
*UeQ YH\DOKHUPKBWNNOQGD DUDUWOUPD79M).IDRUAB W O HIUHRD XP V X
ROD\ODUGDQ NRUXQPDN LoLQ ROXPOX ELU LJOHQLP YH\D VDY XC
LoLQ LGGLDOO ELU WDNWINDMXO®BRSDRPGDUBHOLWOL VEDN W OJ
X\JXODQDELOHFHN oHULWOL H\OH:RIBHLNY. Sodydl mddyaddkR OLQR Y C
DNWLYLWHOHUH WHSNL YHUPHN LoLQ X\JXQ WDNWLNOHUL VHoP
vd., 2013911-918 $\UOFD GLUNHWOHU VRV\DO PHG\D\D \DWOUOPODU
etmek isterler (Hoffman ve Fodor, 2010).

6RV\DO PHG\D DUDoODUOQOQ |JHOOLN @MHWIo GRY MRCGW RV POQ(
olarak stratejiler belirlenerekurumun ama ODUO YH VWUDWH M L Gitedih v6 R+ U X O W X
NLULOHULQ GR+UX ELUVSWHD@HLAL GDKUDHWGIHOPHYL JHUHNP
LGOHWPHWRLIPODUOQO KMHQAIM XNIDWON LOMUEX PHVDM «UHWLPL IR
NXOODQODMP@® VRWWB PHG\D DUDoODUOQGD PHERNWDWWWGDP
|[QHPOLGLU UHNLO
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1. HEDEFLERI
OFEM SIRASINA

flickr g owe [P
[F=="T e

2.SOHBETE KATIL
PP & 3 81CVE
o " GOZDEN GECIR

UHMLGBRV\DO OHG\D 6 WUDWHML dHUOHYHVL

Kaynak: https://rossdawson.com/blog/social_medid_sU L UL P

3.'«Q\DGD YH 7+ Sospaliveda. XO0ODQOPO

‘H $UH 6RFLDO YH +RRWVXLWH NKWHB/BHDX® DD MWD EDO P D G D
|QFHNL \0OD JJUH LQWHUQHW NXOODQOFOVO VD\OVOQGDNL
VD\OVOQGDNL DUWOWHOHYPGHWHOOREDEFED VD\OVOQGDNL DUWO
PHG\D NXOODQOFOVDO VD\OVOQGDNL DUW@®an 2018Rtibdpiy@eO DU O QG D
YJDFHERRN NXOODQOFOODUOQOQ vD\OVOQD J|UHINdi§iambOoDGO gO
270 milyon )DFHERRN NXO O D Y@rROM\EIDION EQU I7ZQFN L\ H PLO\RQ NX

VOUDGD \HU DOPDNWEHERRN*UB®IQND oDSOQGD OXN ELU N
QFXVX\OD HQ SRS«O$HNMWLRKH\ODB\GHOVOQR J|UH WDEDYQDO HLIG « C
oDSOQGD HQ SRS*OHU D+ODUGD SD]DU OLGHUL )DFHERRN Pl
PLO\DU D\OON DNWLI NXOODQOFO\OD oDOOUDQ LON VRV\DO D+ |
X\JXODPDVO ,QVWDJUWDHULQGCH ®OWRWKXIQDNWLI KHVDEO YDUGOU
7XPEOU VLWHOHULQGH WDKPLQHQ PLO\RQ2P\OON DNWLI EOR

100 150

Graflk 2 1LVDQ LWLEDUL\OH )DFHERRN .XOODh@MNFH®BD\OVOQD *|UH gCQ

Kaynak:https://www.statista.com/statistics/2681 36/ countriesbasedon-numberof-facebook
users/ (UL 0L®7.2018)
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Grafik 3.Nisan 2018 W L E BBINWQH.XOODQOFO 6D\OVOQD *|UH '« Q\Bitl@SOQGD (Q hQO-

Baidu Tieba*
Skype*
LinkedIn**
Viber*
Snapchat**
LINE

Pinterest

Telegram*

Grafik2. '"HYDPO

Kaynak:https://www.statista.com/statistics/272014/glesatiat networksrankedby-numberof-users/
(UuLaLp )

Tablo18 .+UHVHO 'LMLWDO +DUHNHWOLOLN 5DSRUX

Toplan 11XV g QWHUQH| Aktif Sosyal | Sadece Mobil Telefon| Aktif Mobil Sosyal
.XOODQOH OHG\D .XO0O| .XOODQOFOVO| OHG\D .XO00DQ
7.476 milyar 3.773 milyar 2.789 milyar 4.917 milyar 2.549 milyar

Kaynak:https://wearesocial.com/specigports/digitalin-2017-globaloverview (ULULP )

5RSRUGD 7wmteMetNXGBDQOFO YH DNWLI VR VieRi®IaPaH G\D NXOOI
GH+HUOHQGLURD®PWREO WHNL YH DNWLI PRELO VRV\DO PHG\D NXO!

ROGX+X EHOLUWLOPLUWLU 7DEOR

Tablo 19.

.*UHVHO 'LMLWDO +DUHNHWOLOLN 7«UNL\H 5DSRUX

7TRSODQ 1

gQWHUQH
. XOODQOHF

Aktif Sosyal
OHG\D .X0O0

Mobil Telefon Abone
6D\OVO

Aktif Mobil Sosyal
OHG\D .XO0DQ

80.02 milyon

48.00 milyon

48.00 milyon

70.91 milyon

42.00 milyon

Kaynak:.https://wearesocial.com/spegiaports/digitalin-2017globat RY HU Y LH Z
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7*UNL\HLGWMRIUQHW NXOODQOFOODUCRDROWHOREW N X\abaX
YDUBRWDNDPOQ GD PQ.ODR® EQWHYD XW DN DVO EHNOHQ

1]
535
50.7

447
41

36.6

2004 2018 L0167 2007+ 2001 8" 20019*
Grafik 4 7*UNL\HYGH LQWHUQHW NXXCOBROLFOODUOQ VD\OVO PLO\

Kaynak:.https://www.statista.com/statistics/369725/interasérsturkey/ (U L U L#7.2018)

<DSOODQ ELU DUDGWOUPDGRUNL\MNRG®D D Q000U YRGB\ O P H !
GD+OOOPO *]JHULQH \¢+U+W+OHQ DQNHW VRQXoODUOQD J|UH \(
NXOODQGO+0QO EHOLUWPLAGWLU *UDILN

24.47%
26.12%

@ 2016 @ 2017

Grafk 5 7*UNL\HYGH Y H \OOODUOQEFHGEXDARQOBQO P WD & a D

Kaynak: https://www.statista.com/statistics/570098/distributadrsociatmediausedturkey/
(uLuLp
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4. +RSD /LPDQO 6RV\DO OHG\D <|QHWLP $QDOL]L
$UDUWOUPDQOQ $PDFO YH gQHPL

60QOUVD] ELU L O Hoayalinerdyd) paartdaBEIDIDNDQROPDN «JHUH LGOH
WDUDIOQGDQ ELUORN DODQGD GoNONVORO-DEHIO PR SIWVHDIGLGOH U ¢ [H
EHNOHQWLOHULQL P«0WHULDBNEQO®D:SWO N OV MeASIENUW ! B EMHERJO B
sosyal medya\| QHWLPUWON GL+HU SD]DUODPD DNWLYD¥OR/@OODO JL
H+LOPH\H |JHQ J|VWHRPAOWHGCEHWQHUWLFDUHWLQLQ DQD XQVXU
yanO VOUD GHQL] WLFDUHWL W EkinHrél Lognar@akEBIOIAMXIXOP D& Q QG L
VeUG*U*OHELOLWOP=-$DDGOVORGOQP-UWHULOHU WHGDULNOLOHL
hissedarla)D o O VXPGCD G| QHPOL ELUHELU LOLUMRQ X0 B@RENCGD JHUHNF
HWNLVL DOWOQD DOD @ VRN OF POIIGNDL WOHW B & OHRHI®IL«). GH J«Q
%X DUDUWOUPDGD EHOLUOHQHQ DNWLI OLPDQODUOPO]GD NXC
+RSD OLPDQOQ EX OLPDQODU JHQHOLQGH VRV\DO PHG\D DUDo
VDO GH+HUOHUL RUWD\D NRQXOGX %X GXUXP oHUOHYHVLQG
WHVSLW HGLOHUHN JHOHFH+H \|QHOLN \DSOOPDVO JHUHNHQOI

42 +RSD /LPDQO
+RSD /LPDQOOEDNBSWOIY® QD NP XHWDHW OWIEED 8D®ED Q

|[JTHOOHUWLUPH LOH +D]LUDQ WDULKLQGH 7«UNL\H "HQLJFL
9H +RSD /LPDQ gUOHWPHOHUL $ u TQH \OO V*UH LOH LUOHWPF
+RSD /LPDQO PHWUHNDUH NIDSSID OHDQ G B SIR@W B B S\RD KIDH\WQ FL W

GKLOL GHSRODPD DODQO-BROUDIP SADIDPN @& HWiB &) BOMMAIBRLQDOL Y
NRQWH\QHU VDKDVO LOH D\QO DQGD G|NPH \*N JHQHO NDUJR
YH SHWUROY®W «UMMKINHOL \eN SURMH \eNe YH NRQWH\QHU KL]
WHN |[JHO OLPDQ gUOHWPHVL NRQXPXQGDGOU PHWUH X]XQO
Ee«\eNO+¢++QH ED+OO RODUDN D\ Q&hiZnét@ecbebilm¥kitttdr R SIDG/HL W DI L \

VRQ \OOODUGD SURMH NDUJR WDUOPDFOODO+-OQGD DNWDUPD PH
dLQ YH +LQGLVWDQ JLEL 8]DNGR+X *ONHOHULQGHQ E+\*N WRQD\
NDUJR \eNOHUL WRQTGDQ apasNeR QIQ@oRBIGD W N B P BERHJWP®HN) DO O
JHUL KL]PHW VDKDVOQGD GHSRODQPDNW®G HH JIHPA LMD B +@X\ XNDRX
\eNOHPRE® \DSOOPRIWNDIEDWHRO NDSDOO GHSRODPD VDKDVO $ WL
GHSRODPD YH GKKXKQDQGHSRODPD.DUDGHQL] OLPDQODUO LoLQG
NDSDVLWHVLQH VDKLS OLPDQODUGDQ ELUL ROPD |[JHOOL+LQH V

+RSD /LPDQO .DUDGHQL] RWR\ROX LOH WeP .DUDGHQL] «ON
2UWD $V\D YH 2UWD 'R=QW-Oapo/BBDQY EMDUDIBHQL] %|OJHVLY
GR+XVXQGDNL 7«UN OLPDQOGOU .DUDGHQL] RI®$3]ROH HEQL]Q DQE/
VD+ODQPHDPMWDEEDQWL FR+UDIL NRQXPX NDSDVLWHVL JHQLU KLC
olan transit b ODQWO NROD\00O+0Q0Q vD+0ODGO+O DYDQWDMODUOD
.DUDGHQL]YLQ YH 2UWD $/0LPDQOQUXIMBOQEHRAQALNRQXPXQGDGO
3).
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UHMLORSD /LPDQO +LQWHUODQGH

Kaynak: http://www.hopaport.com.tr/wgontent/uploads/2016/05/hopap&sdtalog. pdf
(ULUL®7.2018)

UHMLORSD /LPDQO

Kaynak: http://www.hopaport.com.tr/wgontent/uploads/2016/05/hopap&setalog. pdf
(ULuLP

43 $UD W Oy RNWHPQ
$UDUWOUPDGD LQFHOHQHQ OLPDQODUBOQ 7DEOR VR
KDUHNHWOLOLNOHULQLQ LOJLOL SODWIRUPODUGDQ YHULOHUL
KLQWHUODQGO LoLQGHNL OLPDQODQ ®Q YHUQGBNLQRY DIDPHG!
%X ELOJLOHU GR+UXOWXVXQGD +RSD /LPDQO VRV\DO PHG\D
\DSOODUDN JHOHFHN G|QHPOHU LoLQ \DSOOPDVDO JHUHNHQ oDC
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Tablo 20 $UDUWOUPD .D S \eheh OifeBlar 8 QF H

$30 THUPLQDOV g=0g5 ODUGDU ©267%1%8/
Assan Port /[HATAY ODUSRUW @967%1%8/
$V\DSRUW 7(.85'$0 OHUVLQ 0,3 0(56@1
Alport/Trabzonport/ TRABZON IHPSRUW g=0g5
Borusan/BURSA Port Akdeniz /ANTALYA

dHOHEL 3RUW dHOHEL %D| 3RUW 21 dDQDNNDOH d$1§
ILPDQO %$/,.(685

'3:RUOG .2&%(/o 5LSRUW 5g=(

(Y\DS 3RUW .2&$%(/o Rodaport /BURSA

+RSDSRUW $579g1 SamsunPort/SAMSUN

XPSRUW @g67$1%8/ <HULO\XUW /LPDQ 6%$0681
Limakport /HATAY <OOSRUW .2&%(/@

Tablo 21 /L P D Q Ga2ébébQHesap Hareketlilikeri

Limanlar Begdeni Foto |Video En son paylagim Deﬁe{rzgil;lim‘le Puan Hakkinda
i oS | 2495 | 443 | 50 | 1 nhaftadanaz - - X
Assan Port 1.040 | 64 L haﬂ:gggr1 aya 22 45 X
Asyaport 3.061 179 8 1haftadan az -
Alport Trabzon - - - - - -
Borusan 8.807 220 26 1 haftadan az 4 5 X

lebi Port Of .
ggnedllrm(; 112 8 0 1 yildan eski -
DPWorld Yanimca 2.014 165 34 1 haftadan az 45 34 X
Evyap Port 904 97 1 haﬂ:gggr1 aya a7 44 X
Hopaport 1.723 441 7 1 haftadan az 35 47 X
Kumport - - -
Limakport
iskenderun 1.021 38 3 1-6 ay arasi 33 4 X
Mardas - - - - - - -
Marport 3.796 5.467 | 77 1 haftadan az X
Mersin (MIP) - - - - - - -
Nemport - - - - - - -
Port Akdeniz 1367 | 3.756 | 4 | 'hamadaniaya 44 46 X
Port Of Canakkale 1 1 0 Hic yok - - X
Riport 171 225 0 1 haftadan az 7 5 X
Rodaport - - - - - - -
Samsunport 252 1 0 Hig yok 10 4.1 X
Yilport - -

Hopa LimanO VRV\DO PHG\D SO DW:;RiteB@IDIRAVRGD DL ¥ BI\WDLDIHDWPLO C
VOUDVEDOSRUW 3RUW $NGHQL] WRHQ 80 oNPLm®ED UBK-abyy. VOU
%RUXVDQ ODUSRUW $V\DSRUMca ®3I® XGIO'BBRQBOOUDGD YLG
SD\ODuOPGD ODUSRUW $30 '3 :RUOG <DUOPFD %RUXVDQ YH
JDFHERRN SODWIRUPXQGD NLGULOHULQ GH+HUOHQGLUPH QHWLF
\*NVHN SXDQD VD Ruier VZHHWG 36 OQD 1@\RDQ GD DO WDW SRUW 5L ¢
APM ve BorusanOLPD QOB RQ QDB D @b 8 UHE DV O U D O anPRIpGIH) RaBdrtd% R U X V
0DUGDU, A$y&portve Evyaf LPDQOQGDQ VRQUD a#FERIIHGVGODORRRWXE@

VOUDRIBGOHGHQ 1S 6L WDNOQVOQD J|UH 60UDGDGOU 7DEOR 7L
7).
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Tablo22 /L P D Q OwittéOH@sap Hareketlilikeri
Limanlar Toplam Tweet Takipgi Takip Edilen En son paylagim

APM Terminals iZMiR | 419 172 4 1 haftadan az

Assan Port 36 49 14 1 haftadan 1 aya kadar
Asyaport 76 a9 0 1 haftadan az

Alport Trabzon - 26 22 *

Borusan 315 689 17 1 haftadan az

Gelebi Port OfF _ - - -

Bandirma

DPWorld Yanmca 0 25 0 Hic yok

Evyap Port 5.447 a3 1 1 haftadan az

Hopaport 134 84 121 1 haftadan az

Kumport - - - -

Limakport iskenderun | - 28 0 *

Mardag 13 176 680 1-6 ay arasi

Marport 888 354 7 1 haftadan az

Mersin (MIP) - - - -

Nemport - - _ -

Port Akdeniz - - - -

Port Of Canakkale - - - -

Riport 555 647 487 1 haftadan az

Rodaport - - _ _

Samsunport - 8 17 *

Yilport - - - -

Tablo 23 /LPDQODUOQ ,QVWDJUDP
Limanlar Gonderi Takipgi Takip Edilen En son paylasim

APM Terminals ZMIR 334 712 3 1 haftadan az
Assan Port 40 296 171 1 haftadan 1 aya kadar
Asyaport 52 524 0 1 haftadan az
Alport Trabzon - - - -
Borusan 99 571 13 1 haftadan 1 aya kadar
Gelebi Port Of Bandirma _ _ _ _
DPWorld Yarimeca 127 695 38 1 haftadan az
Evyap Port _ _ _ _
Hopaport 1 75 11 1 yildan eski
Kumport _ _ _ _

Limakport Iskenderun 18 230 16 1 haftadan 1 aya kadar
Mardag _ _ _ _
Marport 563 2.749 447 1 haftadan az
Mersin{MIP) 0 30 5 Hic yok
Nemport _ _ _ _
Port Akdeniz 14 244 381 1 haftadan 1 aya kadar
Port Of Canakkale - - - -
Riport _ _ _ _
Rodaport _ _ _ _
Samsunport 34 171 29 1 haftadan 1 aya kadar
Yilport _ _ _ _
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Tablo24 /LPDQODUOQ <RXWXEH +HVDS +DUHNHWOLOLNHUL

Limanlar Video Goriintiilleme(Total) Like({Total) Dislike(Total) Yorum Abone

APM  Terminals | 39 291.919 62 1 * 62
lzmir
Assan Port 2

Asyaport 30 48.091 171 12 * 121
Alport Trabzon

Borusan 13 9.473 28

Celebi Port Of | _ - - - -
Bandirma

DPWorld Yanmca | 15 17.020 61 4
Evyap Port - - - -
0

Hopaport 7 240 3
Kumport _ _ _ - -

28

P | !
L

118

Limakport - - - - -
Iskenderun
Mardasg - - - - -

Marport _ _ _ - -
Mersin{MIP) - - _ - -
Nemport _ _ _ - -
Port Akdeniz
Port Of Canakkale | _ - - - -
Riport - - _ - -
Rodaport
Samsunport
Yilport

Tablo25 /LPDQODUOQ /LQNHG,Q +HVDS +DUHNHWOLOLNHUL

Limanlar Takipgi En son paylagim Liman Haklinda Bilgi
APM Terminals izmir 120.300 1 haftadan az X
Assan Port 1.022 1 haftadan 1 aya kadar X
Asyaport 2.008 1 haftadan az X
Alport Trabzon -
Borusan 788 1 haftadan 1 aya kadar X
Gelebi Fort Of Bandirma N
DP World Yanmca 1472 1 haftadan 1 aya kadar X
Evyap Port 845 1 haftadan az X
Hopaport 118 Hig yok X
Kumport 3.006 1 haftadan az X
Limakport Iskenderun 2780 1 haftadan 1 aya kadar X
Mardas 315 1 yildan eski X
Marport 2024 1 haftadan az X
Mersin{MIF) 3828 1-6 ay arasi X
Hemport 888 Hig yok X
Fort Akdeniz -
Port Of Ganakkale -
Rodaport 334 1-G ay arasi X
Riport

Samsunport 15@ Hig yok

Yilport 5.208 1 haftadan az

+RSD /LPDQOQOQ 'R+X .DUDGHQL] %|OJHVL OLPDQODU
SODWIRUPODUOQGDNL KD UHNHWBERENNRHXIO DLRFHDRIRDS L'RXG H
/LPDQODUO DUDVOQGD  VOUBSKEBoLWYZEHNOSPIDIPED QG B OUHD
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kulDQOPOQGD WHN N XO OO BRI KM O DEE-QPOIRNRNKRADM ONXOD O D
GH+LOGLU 7DEOR 7DEOR 7DEOR YH 7DEOR

Tablo26 'R+X .DUDGHQL] %|OJHVL /LPDQODUOQ )DFHERRN +HVDS +DUH

. Degerlen

Limanlar EBedeni Foto Video En son paylagm dirme Puan Hakkinda
(Kigi)

Alport
Trabzon - - -
Giresun
Hopaport 1.723 441 7 1 haftadan az 35 4.7 X
Riport 171 225 0 1 haftadan az 7 5 X
Samsunport 252 1 0 Hig yok 10 4.1 X
Yegilyurt 162 7 1 1-6 ay arasi 3 5 X
(Samisun)

Tablo27 'R+X .DUDGHQL] %|OJHVL /LPDQODUOQ 7ZLWWHU +HVDS +DUH

Limanlar Toplam Tweet Takipgi Takip Edilen En son paylasim
Alport Trabzon - 26 22 *
Giresun - - - -
Hopaport 134 84 121 1 haftadan az
Riport 555 647 487 1 haftadan az
Samsunport - g 17 *
Yegilyurt (Samsun) -

Tablo28 'R+X .DUDGHQL] %|OJHVL /LPDQODUOQ ,QVWDJUDP +HVDS +DU

Limanhr Gonderi Takipgi Takip Edilen En son paylasim
Alport Trabzon - - - -
Giresun _ - - -
Hopaport 1 75 11 1 yildan eski
Riport - - - -
Samsunport 34 171 29 1 haftadan 1 aya kadar

Yegilyurt (Samsun)

Tablo29 'R+X .DUDGHQL] % | O Mditube Hesappiarexetihieri

Limanlar Video Garintileme(Total) Like{Total) Dislike(Total) Yorum Abone
Alport

Trabzon
Giresun

Hopaport 7 240 3 0 * 118
Riport - - -

Samsunport - - - -

Yegilyurt
[Samsun)

*HQHO RODUDN LQFHOHQH OLPDQODUO®Q \+]GH fVL /LQNHG
7ZLWWHU \+]GH fL ,QVWDJUDP YH \¢]JGH X DNWLI <RXWXEH I
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Grafk 6 2QFHOHQHQ /BRMVID® 0BH@DMQ.XOODQOP (+LOLPOHUL

+RSD /LPDQO 6ZRW $QDOL]L

'H+LULPLQ JLGHUHN KO]ODQGO+O UHNDEHWLQ N<UHVHOOF
JRUXQOXOXN KDOLQH JHOPLUWLU +HPHQ KHPHQ E*W+Q VHNW|L
LoLQ VWLOMWHMWLNMDOOUPDODUO \DSOOPDNWDGOU gUGOHWPHOF
VD+ODPDN YH JHOHFHNWH XODGPDN LVWHGLNOHUL KHGHIOHUH
VD\HVLQGH X@DHI\WE HO HWOIHUo H Y1 ld > QYCHD 1.0 A & IR M) BEGIRIN X H\Y U H
DQDOL]L oQW@@EaP®DDUOHWPHQLQ NDUUO NDIUW ORQ VKDO®O-HOW A\
HWPH\H oDOOatR D ®@MH®®UPDILQ LUOHWPHOHULQ VWU®MNHMLN SO
gibi ifade edilmektedir.

UHNL@UOHWPH 6WUDWHMLN 30DQODPD 6<UHFL
Kaynak:Kotler, 2000: 46.

507



IV. INTERNATIONAL CAUGSENFRAL ASIA FOREIGN TRADE AND LOGI
CONGRESS
September, -B, Didim/AYDIN

UHMLGRSD /LPDQOQOQ 6RV\DO OHG\D .XOODQOPOQGD 6ZRW $QDC

+RSD /LPDQOTQOQ ,QVWDJUDP KDULo WeP VRV\DO PHC
EXOXQPDNWDGOU HRXWSEBWRUPRAGED H¥WOLQRGEXERGIODW IR
)DFHERRN{WXU

6RQXo0

gQWHUQHW nw BN G@GROMNMILIOHUDbRNOX RMAWODEODUWEBDVO VRV
PHG\D X\JXODPDODUOQOQ V-«UHdbd R OXMVODRED @D E DOMNF BN NE LA J
DUWW BRROm&/®HG\DQOQ JHQLU ELU NXOODQOFO D+OQD VDKLS
NXUDELOPH RODQD+0 VD+ODPDVO KHU VRV\D®&XHGD KDFXOGD P I
ROPDPDVO'HIDMWWBNXP LOH GLUHNW L\OHVOIDALPVOXUEELOFPN aRNK
LOH EX LOHWLGLP DUDoODUOQO®RNHWHEYHQ B HORDGHKWX QIXP JPVMD|
3D]DUODPD \|QHWLFLOHUL DoOVOQGDQ VRV\DO-®@HGIBED \HU D
VRV\DO PHG\D X\JXODPDODUOQOQ|®MMAIQGEUU MWL OVDHN G XIO®HD
DoOVOQGDQ |DPDQ YH SDUDNNR\EXQ D DYHEAHIME ROXMV L LoLQ |QF
sosyal medyada yer am® PDoODUOQO L\IYHEHXLD®BBEDHDLX\JIJXQ X]XQ
VeUG+U+QOR¥\DDO PHG\D VWUDWHMLOHUL RUWD\D NR\PDODUO YH

+RSD OLPDQO HWNLQ oHYULPLoL SD]DUODPD \|QHWLPL LoL(¢

+RSD /LPDQOTQOQ PDUND NLULOL+LQLQ YH VRV\DO PHG
SD\ODGOOPDN LVWHQHQ ELOJLOHULQ EHOLUOHQPHVL

+RSD /LPDQOTQOQ 6:27 UHNDEHW YH %&* ODWUL[ DQDOL

$uD+0GD VOUDODQDQ DPDoODUDVYDOXPHRBOD U DNHWRBDQAL
G*]HQOHQPHVL

X <HQL P«UWHUL HOGH HWPHN

X 9DU RODQ LOLUNLOHUL JHOLGUWLUPHN

x /ILPDQ KDNNOQGD IDUNOQGDOO+0O KHP P«GWHUL KHP KI
X 2Q0LQH RODUDN LOHWLULP NXUPDN

X OlumirROXPVX] JHUL G|Q+<0 DOPDN

X 7<P SD\GDUODUOD HWNLOHULP LOHULVLQGH ROPDN

2Q0LQH RUWDPGD +RSD /ILPDQO KDNNC)QGD~ \DSOODQ \RL
JUXSODQGOUOODUDN OLPDQ KL]JPHW YH DOW\DSO JHOLUWLUPI
haline getirilmesi

8OXVOPHBUDE® YDU RODELOPHN DGOQD E|OJHVHO YH XC
LQFHOHQPHVL YH |QHULOHULQ JHOLUWLULOPHVL
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+RSD /LPDQOTQOQ LPDMOQD X\JXQ RODUDN VRV\DO PHG
VHOHQHNOHULQLQ JHOLUWLULOPHVL

/ILPDQOQ \DUD® EHO 1\ U@DHHWPPLHML YH JHOLUWLULOPHVL

8OXVODUDUDVO PHG\DGDNL L\L |UQH QOHHDLLG VW IHY IHURHNQ G
X\JXODQPDVO

RODUDN VOUDODQDELOLU

'LMLWDO SD]DUODPD YH VRV\DO PHG\D NXOODQOPOQO
SHUDNHQGHWARCHBOYLA™MSEHN oRN oONDUOPO EXOXQPDNWDGOU
VRV\DO PHG\D ROJXVXQXQ PsGWHUL LOLUNLOHUL JHOLGUWLUPH
PDUNDODUOQD WHGDULN JLQFLUL LOLQGH GHVWGHUWDOPDNOD F
LOHWLULPLQL VD+OD\OS NHQGLOHULQL HN ELU GH+HU VD=+0D\D
LUIOHWPHOHUH VD+OD\DFD+0 ID\GDODUGDQ HQ GLNNDW OoHNLFI
KLIPHWOHULQLQ WDQOWOPP@ WL VID\DADILA Q B UDELD K DQQ O OHHU
JHUOHNOHUWLUHELOLUOHU YH HQ |[QHPOLVL EXQODUO Ge«u+N PD
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